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The King Pins seem to be everywhere recently, from Primavera in Sydney to the 
2004: Australian Culture Now show in Melbourne …then there’s Brisbane, 
Gwangju (South Korea), Taipei, New York … the list goes on! They are acclaimed 
by fashionable curators and elicit admiration from the “Entertainment 
Generation” that is just coming of age. Those in the know tell us that the Pins are 
the embodiment of post-feminist liberation. That when they’re waving their butts 
in front of video screens (while rocking to DMC), they are performing acts of 
“mimicry” that alert us to the pervasiveness of female sexual stereotypes. They 
are also supposedly articulating the “performativity” notion of gender roles 
when running around with false beards. In another video, they ride around in 
shopping trolleys dressed as pirates while singing “Will I ever see your face 
again?” In this case we are informed that they are demobilising Homer’s Odyssey 
in a clever deconstruction of venerable masculine master narratives and 
mythologies. 
 
This may all be serious stuff, yet they look like they are just having a lot of fun to 
me, and I reckon the primary reason for their success is their entertainment 
value. To be more precise, the Kingpins don’t really draw a line between art and 
entertainment in any substantial way, and their work has all the hallmarks of 
classic post-Pop. As a response to consumer culture the Kingpins partake in 
“Dress-Ups” and other whimsical activities. This has little to do with critique and 
a hell of a lot to do with reflecting the values of their generation. This includes 
that segment of the youth market that is fascinated by "pretending to be 
something other than what you are", celebrity lifestyles, narcissism, and so on. 
You know, the type that believes they exist only after seeing themselves on 
television. Where the Pins are remarkable is that they offer this ideology of 
entertainment as a generational aesthetic.  
 
But surely art can do better than this? Some suggest that the Pins come across as 
superficial entertainers but are actually secretly subverting the music industry 
game. Sorry, but I don’t buy it. It’s a bit like Nicholas Bourriaud (the master of 
Relational Aesthetics) claiming that Rirkrit Tiravanija produces radical art when 
he invites the audience to his exhibition space so that they can cook their own 
food. Well, if cooking your own food and running around performing lame 
adolescent acts is going to foster a positive change to culture and society then I’m 
really worried about this up and coming generation. 
 
Yes, art can entertain - only isn’t that what the whole global corporate order is 
about anyway? I know Hollywood exploits most forms of cultural production, 
but do we have to feed “art as entertainment” to the forces of capitalism as well? 
The whole purpose of this game is to turn art into capital, to instrumentalise it 
and prepare it for incorporation into broader markets. The freedom and the 
independent thinking that much art engenders is thus under constant pressure to 
become a price tag. 
 
The one thing that keeps these forces at bay is independent and critical thinking. 
Engaging in a thoughtful and critical way about the direction of society is 
something that must be maintained in a global order that only wants us to show 
discrimination when it comes to deciding which products and lifestyles to buy 
for that particular month. Art would be better served by artists who put forward 
propositions for debate and argument about how things can be better, instead of 
some of the current work that seems to surrender, or actively contribute to 
today’s conditions. 
 
Ultimately, the Kingpins, like many of today’s practitioners, seem to accept 
rather than resist the global art market and it corporate requirements. This means 
that they eschew the old leftist model of the critical theory tradition – where 
society is continually challenged and questioned - in favour of a more ambiguous 
expression of art’s place in the world. Instead of thinking one can change the 
system from outside, the world is accepted pretty much as it is, and the artist is 
happy to fine-tune practice here and there. Some take it even further by 
rearranging this practice so that it might be more aligned with corporate goals. 
There’s a point there for sure - as times have indeed changed - but in the end I 
just can’t buy a product that doesn’t have enough critical art ingredient. 
 
